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A publication of the World Editors Forum

The Editors Weblog is a World Editors Forum initiative
designed to facilitate the diffusion of information rel-
evant to newspapers and their editors.

Every day, our staff read more than 75 sources from
around the world to find the most relevant news for
newspaper editors.

We aggregate the latest news, give our own expert
opinion, and follow up on the latest trends through
interviews and case studies of the best innovations in:
print and online convergence, newsroom management,
editorial quality, citizen journalism, social media ..., and
anything related to improving newspaper journalism.

The Editors Weblog is the essential source for editors
and senior news executives looking to stay abreast of
the monumental changes affecting newspapers and
journalism.

It has a truly global audience as demonstrated by the
audience share by continent (through Xiti.com):

42% North America, 31% Europe, 15% Asia and approx-
imately 5% Australia, Africa and South America each.
50% are either editors or senior management (27% edi-
tors) and nearly all respondents work in a newsroom
or in the newspaper industry. The Editors Weblog daily
newsletter is sent every weekday morning to over 2,500
newsroom executives.
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Rates

WAN-IFRA Non
members: members:

Banner position includes:

website-banner: 728 x 90 pixel

At the top of all webpages | newsletter-banner: 468 x 60 pixel

and weekdaily newsletter | JPEG or GIF, linked with URL named by you
or Flash, with embedded URL

EUR 1,000 EUR 1,200

: website banner: 250 x 250 pixel
T ?O)I(I o s gt sl JPEG or GIF, linked with URL named by you EUR 750 EUR 850
umn of all pages or Flash, with embedded URL

The banner positions are available right away and will be sold on a “first come, first served” basis.
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VAT to be added, where applicable.

Advertising rates are subject to change, to find the latest updates on the rates and other media information go
to our website at www.wan-ifra.org/mediainfo.



