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The lines between computers, phones, browsers and operating systems are blurring. Nowhere is 

this more apparent than in the growth of the Smartphone market and the rapid rise of mobile 

lƶƖȡɔƌǺȺĜƶƖ ƶí ȺĊ± ̂ȉ±"Ŵ̃ web  ̙not the browsing of specialized, simplified sites watered-down for 

ʲ±ȡȺ±ȉ|"ʲ̃ȡ ƌƶbĜŴ± ǺĊƶƖ±ȡˮ bɔȺ ȺĊ± lƶƖȡɔƌǺȺĜƶƖ ƶí ȺĊ± ƌ"ĜƖȡȺȉ±"ƌ ěƖȺ±ȉƖ±Ⱥˮ ƶƖ ƌƶbĜŴ± 

computing platforms that are increasingly going toe -to-toe with our desktop PCs.  

Every month Quantcast directly measures more than 200 billion requests for Internet content. A 

growing portion of these requests originate from networked mobile devices, allowing us to 

explore their rapid emergence and understand the relative share of the various vendors, models 

and software platforms used around the world.   

This report focuses on how new generations of mobile computing platforms are complementing 

our traditional desk bound devices. Specifically, ʞ±̃ȉ± ƖƶȺ íƶlɔȡĜƖô ƶn specialized, mobile websites, 

or even web service based applications for specific mobile platforms, but rather the Internet at 

large  ̙the same sites that you visit every day from your home and office.  

An initial examination of the shift in the share of web content  served to smartphone platforms 

highlights the rapid  and accelerating rise of mobile web consumption. The figure below outlines 

the beginning of this transformation  over the past three years.  

 

Figure 1˰ Ȅɔ"ƖȺl"ȡȺ̃ȡ Mobile Pageview Observations  
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Highlights  

¶ North American mobile web share up 110ͅ ĜƖ ̟̝̝̦ ˷{±l ̝̦̃ vs. {±l ̝̥̃˸ 

¶ Global mobile web consumption share up 148% in 2009 

¶ Apple continues to dominate , though market share has declined as increased competition  

emerges 

¶ Android supports over 12% of North American mobile ʞ±b Ǻ"ô±ʘĜ±ʞȡˮ ƶʘ±ȉȺ"ŦĜƖô ȈěƋ̃ȡ 

Blackberry 

¶ ƋƶȺƶȉƶŴ"̃ȡ Android based Droid is the most impressive market entry since the iPhone and 

Ĝȡ Ŵ"ȉô±Ŵʲ ȉ±ȡǺƶƖȡĜbŴ± íƶȉ " ̞̝ʬ ĜƌǺȉƶʘ±ƌ±ƖȺ ĜƖ ƋƶȺƶȉƶŴ"̃ȡ ƕƶȉȺĊ !merican mobile web 

share 

¶ !ǺǺŴ±ˮ ƕĜƖȺ±Ɩ|ƶˮ ƋƶȺƶȉƶŴ" "Ɩ| ĉȹk ȡ"ʞ ȺĊ± Ŵ"ȉô±ȡȺ ̂ȡȺƶlŦĜƖô ȡȺɔíí±ȉ̃ bƶɔƖl± ȺĊĜȡ Ǻ"ȡȺ 

holiday season, and 

¶ Pre-launch web visibility points to a wide variety of new devices from Motorola, HTC, 

Blackberry and others in 2010 

Background  

Quantcast provides a free audience measurement service that is used extensively worldwide. The 

Quantified Publisher program uses a measurement pixel embedded in the HTML of a web page 

that causes ʘĜȡĜȺƶȉȡ̃ web browsers to request content from a Quantcast measurement server. By 

the end of 2009, in excess of 200 billion of these measurement pixels were being served every 

month b y Quantcast, with a growing proportion originating  from mobile devices. 

Each measurement pixel record captures standard HTTP headers containing information relating 

Ⱥƶ ȺĊ± ěƖȺ±ȉƖ±Ⱥ bȉƶʞȡ±ȉ̃ȡ User Agent. To compile this report, we looked at the distribution of Use r 

Agent entries throughout 2007, 2008 and 2009 to explore the trends in mobile web access and the 

relative market share of the major vendors and their models as well as the Operating Systems and 

Web Browser software in use.  

http://www.quantcast.com/docs/display/publisher/Publisher+Program+Overview
http://en.wikipedia.org/wiki/User_agent
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Measuring Market Share  

Quantcast launched in September 2006 and has experienced rapid publisher adoption. Today 

millions of web destinations, including over Ċ"Ŵí ƶí ȺĊ± ɓƖĜȺ±| ȠȺ"Ⱥ±̃ȡ ȺƶǺ "|-supported websites, 

use Quantcast. As a result, the daily volume of web consumption events observed has increased 

from 50 million in January 2007, to over 7.5 billion per day today. The number of pixels served to 

mobile devices has grown at an ever higher rate.  

 

Figure 2: Ȅɔ"ƖȺl"ȡȺ̃ȡ ƋƶbĜŴ± ǹ"ô±ʘĜ±ʞ Ƶbȡ±ȉʘ"ȺĜƶƖȡ 

To account for the constant flow of new participating publishers, the a nalysis is presented in 

respect of the market share of pageviews served to given devices/platforms . We consider this to 

be the best measure of mobile web consumption as it captures the amount of web content 

consumed on the platform and our belief is that the devices/platforms that make it easy to 

consume large quantities of web content will come to dominate the market.  

Wh"Ⱥ̃ȡ ĜƖ " Ɩ"ƌ±˵ Device manufacturers often use multiple names for the same device to 

provide distinctive branding for particular carriers and regions. We have attempted to map these 

names back to a single model number, but are still some way short of what we might term 

̂ȡɔll±ȡȡ̃˱ ěí ʲƶɔ l"Ɩ Ċ±ŴǺˮ ǺŴ±"ȡ± lƶƖȺ"lȺ ɔȡ "Ⱥ mobile@quantcast.com.  

 

If you have any questions, observations or comments relating to this report, please let us know at 

mobile@quantcast.com. 
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Global Mobile Web Usage is Accelerating  

ěȺ Ǻȉƶb"bŴʲ ʞƶƖ̃Ⱥ ȡɔȉǺȉĜȡ± ʲƶɔ Ⱥƶ íĜƖ| ƶɔȺ ȺĊ"Ⱥ ƌƶbĜŴ± ɔȡ"ô± Ċ"ȡ b±±Ɩ ƶƖ " Ⱥ±"ȉ ȺĊ± Ǻ"ȡȺ ȺĊȉ±± 

years, while still only representing a small portion of overall web traffic ( 1.3% of all North American 

pageviews in December 2009), the pace of development in mobile devices, operating systems and 

browser software continues to push the limits of what can be achieved on the move. 

Worldwide, the share of Internet pageviews originating f rom mobile dev ices increased 

148% in the year to {±l±ƌb±ȉ ̝̦̃  

ƕƶȉȺĊ !ƌ±ȉĜl"̃ȡ ƌƶbĜŴ± share of pageviews rose 110% in 2009 

While different regions are at different points on the mobile web adoption curve, it s̃ plain to see 

that the trend is a truly global phenomenon wit h accelerating share worldwide.  

 

 

 

 

 

 

 

 

 

 

 

Figure 3: Mobile Share of Pageviews by Continent  
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Ranking the Vendors  

With a market ȺĊ"Ⱥ̃ȡ widely considered to grow massively over the next few years, competition 

among the mobile device manufactures is fierce. The last three years have seen numerous 

innovations in support for mobile web consumption from phone vendors, computer manufactures 

and even mobile gaming consoles have been getting in on the act.  

Here we compare the respective market share, as measured by the proportion of Internet 

pageviews attributable to their devices, of each of the major equipment vendors.  For each region 

assessed we highlight  the vendors that have had the most market share in recent years, with all 

others been grouped with unidentifiable devices
1
 "ȡ ̂ɓƖŦƖƶʞƖ˾ƵȺĊ±ȉ̃. 

 

 

Figure 4: Vendor Share of Mobile Web  (North America)  

                                                

 

1
 The majority of devices can be identified from examination of user agents, though a subset cannot be 

attributed to any particular manufacturer.  
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A quick glance at the chart confirms the transformative impact that Apple has had on the mobile  

web in North America. The ease with which Apple devices enable mobile web consumption led to 

heavy usage and rapid market share adoption, undoubtedly spurring  other vendors to up their 

game.  

 

The same is true worldwide. 

 

 

Figure 5: Vendor Share of Mobile Web (Global)  
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ìƶŴŴƶʞĜƖô ȺĊ± ĜǹĊƶƖ±̃ȡ Ŵ"ɔƖlĊ ĜƖ ȺĊ± ɓ˱Ƞ˱ ƶƖ ŝɔƖ± ̟̦
th

, 2007, Apple took the top share of 

pageviews in July ̙  an astounding market entry clearly demonstrating the demand for devices that 

make it painless to surf the web wirelessly.  

 
Figure 6: Vendors Head To Head Market Share ( North America ) 

Worldwide leadership followed later that year.  

 

Figure 7: Vendors Head To Head Market Share (Global)  
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aɔȺˮ !ǺǺŴ±̃ȡ |ƶƌĜƖ"Ɩl± has declined a little in both North America and globally this past year and 

their leadership position is not universal. Take India for example, an important market for mobile 

given the comparatively lower penetration of fixed line telecommunication services, while Apple 

has gained steadily, Nokia still commands a significant lead in share of mobile web. 

 

Figure 8: Vendors' Share of Mobile Web (India)  
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Figure 9: Vendors Share of ʝƶȉŴ|ʞĜ|± ƋƶbĜŴ± ʝ±b ˷{±l ̝̦̂˸ 
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Mobile Operating Systems  

Just like their desktop counterparts, mobile computing devices have operating systems that 

handle user interaction and the various applications that reside on the device. As they own their 

whole stacŦˮ ĜȺ̃ȡ Ɩƶ surprise to learn that Apple comes out on top here too.  

 

Figure 10: Operating System Share of Mobile  Web ( North America )  

 

Figure 11: Operating System Share of Mobile Web (Global)  
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The following shows the respective share of the various operating systems for December 2009. 

Not all vendors are represented therefore the numbers do not sum to 100%. 

 

Figure 12: Operating System Share  of Worldwide Mobile Web (Dec  ̝̦̃˸ 
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Battle of the Browsers  

Browser softw"ȉ± ±Ɩ"bŴ±ȡ ʲƶɔ Ⱥƶ ȡɔȉí ȺĊ± ʞ±b "Ɩ| "ȡ ȺĊ± ĜǹĊƶƖ±˾Ĝǹƶ| bȉƶʞȡ±ȉˮ !ǺǺŴ±̃ȡ Ƞ"í"ȉĜ Ŵ±"|ȡ 

the way. 

 
Figure 13: Browser Share of Mobile Web ( North America )  

Note: Opera data for individual countries can be unreliable because the browser uses a proxy 

service to compress and deliver web content, thus masking the true origin of the requests. 

 
Figure 14: Browser Share of Mobile Web (Global)  
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Below we highlight the relat ive share of consumption that the leading browsers are responsible 

for across the globe (note small vendors are left out so the totals do  not sum to 100%) 

 

Figure 15: Browser Share of Worldwide Mobile Web  (Dec 0̃9) 
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Vendor Spotlight  ̙Apple  

Everyone knows Apple is the segment̃s star performer, but what does that performance look like 

and how is it divided between the iPod and iPhone? 

 

Figure 16: Apple Share of Mobile Web ( North America )  

ĉ±ȉ± ʞ± ±ʬ"ƌĜƖ± ȺĊ± ȉ±Ŵ"ȺĜʘ± ǺȉƶǺƶȉȺĜƶƖ ƶí !ǺǺŴ±̃ȡ ƌ"ȉŦ±Ⱥ ȡĊ"ȉ± "ȺȺȉĜbɔȺ"bŴ± Ⱥƶ ȺĊ±Ĝȉ Ⱥʞƶ |±ʘĜl±ȡ˱ 

 

Figure 17: Apple Relative Model Share  (North America)  
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Globally, things look quite similar. 

 

Figure 18: Apple Share of Mobile Web (Global)   

 

Figure 19: Apple Relative Model Share (Global)  
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Apple still has some way to go to achieve the same dominance in Europe and Africa that it has in 

the rest of the world.  

 

Figure 20: Apple  Share of Worldwide Mobile Web ( Dec 0̃9) 
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